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BACKGROUND

Municipalities introduce different types measures in order 

to improve the participation rate and effectiveness of the 

municipal waste management system.

The question is whether the newly introduced measures 

yield better results than the current ones.



might face low abidance because of ambiguous legitimacy of 
environmental appeals

Legal 
obligation

EFFECTIVENESS OF SELECTED POLICY INSTRUMENTS

residents are paid to recycle; they can receive some reward 
for recycling

Direct 
(financial) 

stimuli 

they engage residents by educational campaigns with 
environmental claims

Indirect 
measures 



CROWDING-OUT EFFECT

Crowding-out effect means that intrinsic motivations 

are replaced with extrinsic stimuli.

Recycling behavior driven by persuasion about its 

ǳǎŜŦǳƭƴŜǎǎ ƛǎ αŎƘŀƴƎŜŘά ǘƻ ŜŀǊƴƛƴƎ ƳƻƴŜȅ ōȅ ǊŜŎȅŎƭƛƴƎΦ



RESEARCH OBJECTIVES

HYPOTHESIS 1 HYPOTHESIS 2

Crowding-out effect might occur 
when indirect measures are 

replaced with direct incentives.

Direct incentives have an additional 
effect strengthening the effectiveness 
of indirect measures.



FACTS ABOUT THE CZECHIA (COUNTRY SPECIFICS)

Total population:10.579.067 inhabitants

Share of adults (18+):82 %

Number of households:4.375.122

Number of municipalities6.258

Recycling participation rate:72 % (declared = 81 %)

Mean containers proximity:96 m

Effectiveness of separation:44.8 kg/inhabitant*year
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METHODOLOGY

Sampling technique:address-based sampling
Data collection:2017

Response rate:51,2 %(AAPOR-5)

Definition of the population:18�t74 years

Unit of the analysis:individuals

Mode of data collection:face-to-face

Length of an average interview:

Sample size:1.579 cases

INESANField works and analysis:


